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= Justice Department moving to put networks out of program business
- As advertised: Ben Hooks nominated as FCC's first black commissioner
E The center ring in Chicago: Complete coverage of the NAB convention
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Pets the
aughs
DUISINESS.

Our collection of rib-tickling, audience-building
situation comedies is unmatched by any other
distributor of syndicated programming for television.

So get serious. When you’re scheduling for fringe
time -where situation comedies are a proven Success—

see Viacom first and select from the finest.

Block programming of good situation comedies is
your best audience buildup for prime time. Call us
collect for any of ours and we’ll even laugh at the
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A Brand New, First-Run
Game Show Isroduced for
Large Family Audiences
Wherever and Whenever
It's Shown.

As a morning strip—
KREM-TV, Spokane, 10 am. M-F

As an ofterncon strip—
KTVK-TV, Phoenix, 3 p.m. M-F

As an early fringe strip—
WEWS-TV, Cleveland, 630p.m. M-F

As a weekly prime-access shaw—
WAVY.TV, Norfalk, 7:30 pm. M

As a primefime show—
KHON-TV, Honoluly, 7 p.m. Th

As both daily strip and nighttime show—
KING-TV, Seattle, 330p.m. M-F; 7p.m. Sat.

|
|
|

"Anything You Can Do'is already
improving ratings across the country.

It delivers a 31% share of audience in
Dayton, aftracts 68% more young women
over previous programming in Cleveland,
and increased homes in New York by 62%.
What's more, it has become Canada’s No. |
weekday game show.

Anything You Can Do is a first-run,
laugh-filled half hour series that will boost
ratings in your market. It may still be
available for morning stripping, affernocn
stripping, as an access show, as a
primetime show or as both a daily strip
and nighttime show .

Call your ABC Films representative today.
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WeekinBrief

In announcement received with surprise and outrage by
networks, Justice Department says it will file antitrust suits
against ABC, CBS, NBC and Viacom aimed at breaking up{
network scheduling and programing power. See . . .

Justice aims blockbuster at networks ... 21

Long-awaited White House announcement of President's
choice of first black to serve on FCC—or any other federal
agency for that matter—came last week. As expected, he's
Judge Benjamin Hooks, of Memphis. See . . .

Judge Hooks finally gets the job ... 22

FCC Chairman Burch tells NAB that while broadcasters
can expect government's supervisory role in their industry
to continue, that process might also afford them protection
against growing demands for access. See . . .

Move toward moderation at FCC ... 26

From the President {via Herb Klein): an endorsement of
profit motive as the key to a strong broadcast system. From
OTP Director Whitehead and Mr. Klein: opposition to cur-
rent trends toward tighter controls. See . ..

Suddenly heard: encouraging words . . . 28

Mark Evéns, chairman of NAB's task force on license re-
newals, says there's no chance for hearings this year on
renewal bill, but early next year looks promising. He out-
lines '‘game plan' to move legislation ahead. See . . .

Evans admits failure, offers hope ... 32

NAB President Vincent T, Wasilewski says broadcasters
need to get far more deeply involved in politics, to counter
attacks on advertising and insure the stability of the li-
cense-renewal process. See . . .

Get into politics, Wasilewski says ... 44

Assessments of programing business at this year's NAB
convention vary, but consensus is that things are looking
up. Biggest news: MCA TV's surprise offering of 'lronside,’
which is still a network stalwart. See . . .

Programers’ consensus: better times ... 46

Miles David, president of the Radio Adverlising Bureau,
feels that the aural broadcast medium can sell advertisers
to the tune of $2 billion by 1976. But first, he says, it must
sell the men in Washington. See . . .

Radio target: $2 billion by 1976 ... 56

'A Public Affair' was a controversy before it became a pro-
gram. Now the screams about Sander Vanocur and Robert
MacNeil have died down, and the new series is quietly be-
ginning to make its mark in PTV. See . . .

‘A Public Affair': after the storm ... 68

Equipment manufacturers showing their wares at Chicago's
Conrad Hilton unanimously agree that this year's NAB con-
vention was the best hardware marketplace in years. New
color-TV cameras are inventory stand-outs. See . . .

Hardware sales take off in Chicago ... 74
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When it comes to music,
you'd expect a music station to out-
do everybody else. But when it
comes to politics, you'd never ex-
pect a music station to outdo any-
body. Unless, of course, you're
WROW. The station that not only
broke the story of Mayor Lindsay’s
switch to the Democratic Party, but

received a citation from the New
York State Associated Press Broad-
casters for doing it.

Good talk, good news and
good features are all part of the
WROW sound these days. Plus a
couple of things that aren’t part of
the sound. Like our own off-the-air
phone referral service for people in

trouble.

Funny thing about our sta-
tion. In between all the other things
we do, we manage to give our audi-
ence a little something extra. Great
music.

WROW

ALBANY

When a cool music station -
like WROW breaks one of the hottest
political stories of the year,
it really gets hot.

One of the stations of Capital Cities Broadcasting. We talk to people.




Llosedbircuit .

Diversion

. Reaction of professional observers to
antitrust suits against TV networks was
that they have no valid legal or eco-
nomic basis but were contrived politi-
cally to offset ITT disclosures. One
attorney said he knew Antitrust Di-
vision was instructed to dust off “old
chestnuts” and that aging network-
- program file was likely to be best atten-
tion-getter, with few network friends
in Congress willing to speak up. Several
practitioners, including lawyers repre-
senting networks, feel government can’t
win if cases go to trial.

Informal pricing

TV-network selling of prime time for
fall is feverish, with formality of basic-
unit pricing for each show all but gone
by boards. According to reports last
Friday, commitments being forged be-
tween advertisers and networks are for
positions in multiprogram packages,
worked out in terms of characteristics
such as audicnce demographics and
gross share-points, with mutual under-
standing of approximately what price
ought to be and with ultimate package
price in many instances subject to the
then-current price regulation.

Next phase

High-level administration committee on
long-range cable-television policy will
go back to work on recommendations,
now that FCC’s new cable rules have
gone into effect. Committee suspended
operations to avoid interfering with
final stages of FCC deliberations. Chair-
man, Clay T. Whitehead, director of
Office of Telecommunications Policy, is
expected to convene early meeting of
three cabinet members and three top
White House aides who compose com-
mittee.

This group's recommendations are ex-
pected to conflict in some details with
FCC rules (BROADCASTING, Dec. 20,
1971). One question still undecided is
whether committee will suggest legis-
lation making cable operators common
carriers, explicitly removed from con-
trol of content on their channels.

Inflation note

Cost of doing business continues to go
up in Washington, too. Association of
Maximum Service Telecasters, whose
budget last vear was $396,000, will go
over $400,000 mark this year—indica-
tion, if nothing else, that AMST sees
no letup in challenges.

Major test

Insurance Co. of North American plans
critical reading in September of its mul-
timillion-dollar sponsorship on NBC
Radio of news shows, specials and
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instant-news reports. INA is NBC
Radio’s largest single account, spending
between $2.5 million and $3 million
over 16-month period. Company will
test campaign after its first year by
surveying groups of heavy listeners on
their awareness of INA and its radio
campaign. In addition to standard “sell”
commercials, INA runs unusual mes-
sages directed at recruitment of agents.

Bailing out?

[ts WHDH-TV Boston out of business
through loss of channel 5 to wcvB-Tv
after long and costly fight, Boston
Herald Traveler Corp. may liquidate
rest of its interests, including profitable
WHDH-AM-FM as well as unprofitable
Herald Traveler newspaper. President
Harold Clancy reportedly would like
morning Herald Traveler to acquire
or merge with Hearst’s afternoon Rec-
ord American to compete with rival
and front-running Globe's morning and
evening editions. But at least some
members of his board of directors are
said to be insistent on liquidation. While
that issue remains unresolved, Richard
Butterfield, who was WHDH-Tv sales
manager, has been given new sales as-
signment: disposition of TV mobile
units and other WHDH-TV equipment.

No end to it

As if political-spending law isn’t com-
plicated enough, here’s new question
that's bothering broadcasters: If sta-
tion barters time that is resold to third
party at rate lower than any on sta-
tion’s card, does that become station's
lowest unit rate to which political
candidates are entitled? FCC staff has
been struggling with that one for couple
of weeks.

Fun out West

That action by board of National Asso-
ciation of Broadcasters to reconsider
Las Vegas as site of 1975 convention
because of image (see page 38) won't
be universally applauded. NAB first
chose. site principally at behest of small-
market broadcasters who saw chance to
live it up on business trip in due-bill
capital and who now resent talk of
change. Fifteen-member TV board,
known to be much more conscious of
image than radio broadcasters are, can
easily be outvoted by 29-member radio
board at decisional meeting next June.

One-sided?

Lack of discord over race issue at last
week’s NAB convention may have been
more apparent than real. NAB will get
letter from delegate, Phil Watson, gen-
eral manager of black-owned-and-oper-
ated WHUR-FM Washington, noting al-
most total absence of minority repre-
sentatives at long head tables and other

sites of prominence. Mr. Watson says
NAB should take lead in mobilizing
minorities within broadcasting. There’s
talk of minority caucus to work on
that,

Where the action is

Radio and television newsmen who have
yearned for headquarters in Washing-
ton, may realize hope this year. Ted
Koop, recently retired Washington vice
president of CBS Inc., and former presi-
dent of Radio Television News Di-
rectors Association, is considering ar-
rangement that would give RTNDA
its first Washington executive, at time
when broadcast news is itself in the
news. Mr. Koop is past national presi-
dent of Sigma Delta Chi, professional
journalism society, and now serves as
secretary of Washington Journalism
Center. American Newspaper Publish-
ers Association and satellite associations
are moving their headquarters to Wash-
ington suburb of Reston, Va.

One down

FCC’s three-man Conglomerate Study
Task Force is expected to issue report
by May 1, then be disbanded. Louis
Stephens and James Sheridan, senior
members, will be absorbed into Com-
mon Carrier Bureau’s massive study of
AT&T rates. Third member, John Har-
wick, will return to general counsel’s
office. Report will analyze material de-
veloped from questionnaires submitted
to 31 diversified licensees.

indisposed

Medical matter of concern to top-level
CBS management is recent—as yet un-
diagnosed—illness of Charles (Chick)
Ireland, new president who signed on
late last year from International Tele-
phone & Telegraph and is presumed
heir to leadership mantle still worn by
Frank Stanton in his vice chairman’s
role. Mr. Ireland was stricken three
weeks ago with what is termed “acute
digestive distress,” was in and out of
Westchester hospital until last week. He
was in office briefly last Thursday and
Friday, hoped to make maiden appear-
ance before annual stockholders meet-
ing Wednesday (April 19) in Chicago.

Lending in style

Loan department of First National Bank
of Chicago, as evidence of its growing
interest in financing all phases of broad-
cast operations, including cable develop-
ment, had some 40 key broadcasters to
private cocktail-dinner party at bank’s
executive dining room. Get-together,
held night before opening of last week’s
NAB convention, may be continued as
annual opportunity for bank to make its
investment interest known.




AtDeadline

Late news breaks on this page and page 12.
Complete coverage of the week begins on page 21.

TV networks to be wiped out of entertainment?
That's government aim, as disclosed in suits filed Friday

Justice Department on Friday (April
14) filed civil antitrust suits designed
to prohibit three national television net-
works from engaging in “any” enter-
tainment-program or feature-film pro-
duction.

Thus scope of government’s action,
as revealed in complaints filed in fed-
eral court in Los Angeles, is much
broader than it was thought to be day
earlier (see page 21). Statements issued
then by networks and department indi-
cated that suit would be directed against
prime-time programing only.

Relief requested in complaint refers
to “any television entertainment pro-
grams.” And department spokesman
confirmed aim is to bar networks from
daytime production as well as prime
time. (Complaints define prime time as
6-11 p.m. EST.)

In addition, spokesman said suit is
aimed at prohibiting networks from
providing financial assistance to inde-
pendent producers whose product they
purchase, even if they take no owner-
ship interest in program. He said net-
works have ‘“vested interest” in buying
product they help finance, and that such
practice “denies competition."

Furthermore, suits would prohibit
networks from acquiring anything more
than “first-run right of exhibition” in
entertainment programing. Networks,
thus, would be barred from spreadmg
costs over reruns of programs.

Complaints accuse networks of vio-
lating Sherman Antitrust Act prohibi-
tions against monopoly and restraint of
trade in connection with prime-time
programing. Viacom International Inc.,
former subsidiary of CBS which now
owns CBS's program-syndication and
distribution rights, as well as its former
CATV business, is named as co-de-
fendant in complaint filed against CBS.

Meanwhile, NBC on Friday joined
ABC, CBS and Viacom in pledging
opposition to Justice’s suits. Don Dur-
gin, president of NBC television net-
work, said smt “is against the public
mterest” and “rests on incorrect suppo-
sitions.”

Independent producers who would
speak for attribution and advertising
agencies—whose clients were among
those department says have been harmed
by network practices—greeted news of
government’s action with expressions
ranging from surprise to ridicule. On
Wall Street, ABC and CBS prices fell,
while RCA’s held, in heavy trading on
Friday.

Suits accuse networks of refusing to
sell program time to advertisers except
for their commercial messages, which
are broadcast in programs “already se-
lected and placed in schedules.” Suit

8

does not specifically prohibit alleged re-
fusal to sell program time; but depart-
ment spokesman said prohibition on
production of programing would force
networks to accept advertiser-supplied
programing.

Mr. Durgin in his statement said
NBC has always encouraged "“program
proprietorships.” And advertising-agency
officials said—as they and advertisers
did in FCC proceedings leading to
prime-time access rule—that advertisers
do not have money, interest or expertise
to produce programs.

Robert N. Ney, president and chief
executive officer, Young & Rubicam In-
ternational, said Justice’s move was “not
very bright. Look what happened when
the FCC took 30 minutes away from
the networks this year and handed it
over to other programers. The result
was a lot of junk—game shows and
reruns of Lucy.”

Joseph R. Daly, president, Doyle
Dane Bernbach, described Justice’s ac-
tion as “bunch of nonsense” and said
he did not know what department pro-
poses as alternative. Clients and agen-
cies no longer buy alternate-week pro-
graming over 52 weeks, as they once
did. “Now it is scatter plans and spread
the money.”

In Hollywood, Roy Huggins,. inde-
pendent producer (The Bold Ones) said
what he had read of Justice’s action
“makes no sense whatsoever. It’s insane.
1 was shocked. They clearly are not
very sophisticated about the industry.”

Closing prices on New York Stock
Exchange Friday (April 14) were:
ABC, 71%, down 3% on a volume of
125,200 shares; CBS, 543, down 2%
on a volume of 221,900, and RCA,

39%, up % on volume of 163,400.
Wall Street sources said volume of trad-
ing in three stocks was “unusually
heavy.” Exchange spokesman said be-
cause of “heavy influx” of orders trad-
ing in ABC stock did not begin until
1:22 p.m. and CBS trading was delayed

Disney profits up 50%

Stock of Walt Disney Productions, Bur-
bank, Calif,, jumped more than five
points on report that firm’s profits for
six months ended April 1 was up nearly
50% to $14.4 million and $1.06 per
share from $9.6 million and $0.75 per
share. Gross for same period was up
whopping 84% to $133.9 million from
$72.8 million. Second quarter profit also
was record-buster, up almost 104% to
$9.1 million and $0.66 a share from
$4.4 million and $0.33 on sales of
$75.4 million from $35.3 million, a
113% gain.

until about 11:36 a.m. on Friday.

Suits alleged that as result of net-
works’ alleged monopoly of prime-time -
television entertainment, viewing public,
independent producers and advertisers
have been deprived of benefits of free
competition.

Beyond prohibiting networks from
groducing entertainment programs and

Ims, suits would bar them from using

their control over access to broadcast -
time from gaining ownership interest
in programs produced by others and
from engaging in syndication.

FCC rules, now stayed, already bar
networks from acquiring anything other
than exhibition rights in programs pro-
duced by others and from engaging in
domestic syndication. However, Justice
Department spokesman said depart-
ment's obligation is to seek relief it
deems necessary under antitrust laws;
it cannot rely on agency regulations
which can be changed.

Suits allege that networks used con-
trol over access to prime time to ex-
clude from broadcast shows in which
they had no ownership interest, to com-
pel outside suppliers to grant them fi-
nancial interests in shows, as well as to
control prices paid by network for ex-
hibition rights to feature films, and to
obtain competitive advantage over pro-
ducers of entertainment programs and
films.

Complaints also assert that recent
network entry into motion pictures (by
CBS and ABC) poses danger to com-
petition. Department says that only net-
works can assure television exposure
to writers, actors, directors, producers
and related talent, and that networks
are in unique position to assure them-
selves of television revenue from their
feature films.

CBS and ABC are already being sued
on antitrust grounds by seven motion-
picture companies seeking to bar them
from production of entertainment pro-
graming and feature films. Another suit,
filed by American Society of Com-
posers, Authors and Publishers, seeks
to enjoin CBS and NBC from, among
other things, production and distribu-
tion of any program other than news
and public affairs.

Justice suits are result of antitrust in-
vestigation that originated in 1950’s bui
was held in abeyance pending FCC
study of network programing. Commis-
ston inquiry, begun in 1959, resulted ir
prime-time access rule, in May 1970

Who paid what
at Comsat in'71

Communications Satellite Corp., Wash
ington, disclosed it paid $1,149,260 i
salaries to 36 officers and directors dur
ing 1971. Information was in prox:
statement sent stockholders, announcin,
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The guys at WKBWdreamed up
a great new scheme to help
Buffalo's 20-mile march on hunger.
They shut up and marched.

It's easy for a radio sta-
tion to make an appeal for
charity. All it has to do is talk.
At WKBW we decided just
talking wasn't enough.

So, when Buffalo’s
Third Annual March on
Hunger rolled around, the
three guys at the head of the
line came from our staff. They
did the whole 20 miles. Each
earning a healthy sum of
money per mile to help the
cause.

The March on Hunger
was just one of WKBW's con-
tinuing on-the-spot involve-
ments in public service of
every kind. Sure, it's easier to
talk. But the truth is, we don't
believe we can ask anybody
else to do what we won'’t do
ourselves.

WKBW

BUFFALQ

One of the stations of Capital Cities Broadcasting. We talk to people.
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And now, the good news from the Middle East.




Farideh was abandoned when she was four days old. Another victim of turmoil.
Another forgotten child of the Middle East.

Today, this little Arab orphan has a home at the Pontifical Mission Crphanage in
Bethlehem. It's need, not creed, that brings all these children together.

Mom, or "'ma mere", is a loving English nun. Sister Elizabeth Marie. *Abuna”’, the
Arabic word for “father,’" is Monsignor John G. Nolan. An American.

These compassionate people are working to mend the wounds of war. Saving the
children, so that one day, they may return to their native villages as future emissaries of peace.

Yes, it's a touching story. But hardly sensational. Newsworthy enough for a T.V. show?
Most filmmakers wouldn't think so.

But Capital Cities Broadcasting’s Milton Fruchtman was looking for a special story.

An overlooked story. One with universal appeal. like his Peabody award-winning ‘The Secret
of Michelangelo™.

So when Fruchtman found the orphanage, Capital Cities sent its people halfway around
the world to record this bit of good news. This '*Untold Story .

Someone else shared Capital Cities' interest in the orphanage. Pope Paul V.

Pope Paul invited Sister Elizabeth Marie, Monsignor Nolan, and three Mid-East orphan
girls to his home in Rome.

And gave Capital Cities permission to record the event on film. It was the first time
anyone was allowed to film a private audience in the Apostolic Palace. Another story within
“The Untold Story"

For little Farideh and her friends, it meant the first journey away from their birthplace.
The fountains of Rome, to children who knew only an arid land. And ''Baba Boulas™, Arabic for
the Pope, who met the children in one of the most intimate segments of the film.

“The Untold Story" spoke to people throughout the world. Of peace, humanity, hope
and love. It was newsworthy, for all time.

So Capital Cities presented the program to the Catholic Near East Welfare Association,
which in turn arranged for its broadcast on more than 150 T.V. stations. And for anyone who
wants it, "'The Untold Story"' is still available.

People who've seen the film have responded. With thousands of dollors. With letters.
And Concern. All the proceeds go to the Catholic Near East Welfare Association to advance
its work in the Holy Land, the Near East, and in India.

The truth is, people still want to hear good news. And television is the place to hear it.

As long as there are untold stories, Capital Cities will be telling them.

Capital Cities Broadcasting
We talk to people.
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company’s annual meeting May 9 at
Washington's L’Enfant Plaza.

Highest-salaried Comsat employe was
Joseph V. Charyk, president, who eam-
ed $115,000 in aggregate direct reim-
bursement and $36,438 in pension bene-
fits. Other officers listed included George
P. Sampson, vice president, operations
—3$67,500 and $11,235, respectively;
David C. Acheson, vice president and
general counsel—$65,000 and $18,279;
John A. Johnson, vice president, inter-
national operations—3$65.000 and $15,-
425.

Comsat Board Chairman Joseph H.
McConnell was paid salary of $46,423
since getting post in June 1971 (he eamns
$75,000 per year). James McCormack,
who retired as Comsat chairman and
chief executive officer in 1970, was paid
$34,000 ]ast year for services as direc-
tor and consultant.

House commerce group
endorses funding bill

House Commerce Committee issued re-
port late last week on its funding bill
for public broadcasting, calling it "a
prudent proposal which is fully justi-
fied by the record of accomplishment
of the Corporation for Public Broad-
casting and the need for educational
broadcasting facilities grants.”

Bill (H.R. 13918) now awaits ac-
tion by House Rules Committee. It
provides two-year authorization for
CPB, with up to $65 million in 1973
and $90 million in 1974. Measure
cleared Commerce Committee last
month (BROADCASTING, March 20).

Only dissenting statements were by
Representatives James R. Collins (R-
Tex.) and John Schmitz (R-Calif.).
Their comments—centering on the pos-
sibility that federal money may also

mean federal control—were issued
earlier this month (BROADCASTING,
April 10).

Moss ad bill set
for hearing in May

Senate Commerce Committee announced
Friday (April 14) it will resume hearing
next month on two advertising-related
measures sponsored by Senator Frank
Moss (D-Utah), chairman of Subcom-
mittee for Consumers.

Measures are truth-in-advertising bill
(S. 1461), which would require adver-
tisers to make publicly available written
documentation of advertising ciaims, and
S. 1753, which would establish federally
funded National Institute of Advertis-
ing, Marketing and Society to study im-
pact and effects of advertising.

Key witness at hearing, scheduled for
May 16, 18 and 31, will be Federal
Trade Commission, which had request-
ed hearing be postponed until it could
evaluate its own documentation pro-
gram (BROADCASTING, Oct. 11, 1971).

First two days of Commerce Commit-
tee hearing, with Senator Moss as chair-
man, will deal with both bills. Final ses-
sion will concentrate on S. 1753. Hear-
ing will be held in Room 5110, New
Senate Office building, at 9:30 a.m.
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Rejected Denver buyer
wants to block FM sale

Firm claiming that owner of kKADX(FM)
Denver broke contract it had with him
for purchase of station, in order to sell
to another interest for higher price, last
week asked FCC to deny approval of
that sale.

Mission Denver Co. urged commis-
sion to reject application on file since
February, in which Gordon S. Rosen-
blum seeks to sell kApx to Columbine
Broadcasting Co. Mission claimed it had
contracted with Mr. Rosenblum to buy
facility last October, but that owner ter-
minated agreement two months later
and subsequently entered into pact with
Columbine. Mission had offered $250,-
000 for kabx. Columbine would pay
$335,000.

Mission has on file with district court
in Denver civil suit against Mr, Rosen-
blum asking that plaintiff be made to
honor contract with Mission, or in alter-
native to pay $500,000 damages.

Mission also questioned character of
two Columbine stockholders. It said
commission should investigate relation-
ship between Columbine President James

WeeksHeadliners

Mr. Hill

Mr. Lee
Terry H. Lee, television VP of Storer
Broadcasting Co., elected president, As-
sociation of Maximum Service Telecast-
ers at AMST board meeting in Chicago
(see page 37). He succeeds Jack Harris,
KPRC-Tv Houston, who served as AMST
president since 1956 founding of orga-
nization. Mr. Lee joined Storer group in
1958 and was named to present post in
1966. He was appointed to Storer board
in 1961, and is member of its executive
committee.

J. Edgar Hill, manager, international
sales, RCA Communications Systems
Division, Camden, N.J., appointed divi-
sion VP, broadcast sales, for RCA’s line
of radio and TV broadcast equipment,
based in Camden. He succeeds Edward
C. Tracy, who has been named to new
post of division VP, Western Broadcast
Region, Hollywood, as part of move to
strengthen marketing of RCA broadcast
equipment in Western states.

For other industry developments
see “‘Fates & Fortunes," page 83

Lange and KkTLK{AM) Denver, where he
was formerly employed as sales man-
ager. KTLK’s license renewal has been
designated for hearing by commission.
Mission also said commission should
look into past business affairs of Wil-
liam A. Kilpatrick, one of six Colum-
bine stockholders. Mission noted Mr.
Kilpatrick had recently been discharged
by Denver court in personal bankrupt-
cy, and questioned validity of certain
financial declarations made by Mr. Kil-
patrick to FCC and court.

For Goldenson, Rule:
new long-term contracts

New ABC Inc. contracts with Chairman
Leonard H. Goldenson and President
Elton Rule, providing for their “em-
ployment on a full-time basis” until
1977 at annual salaries of $200,000 and
$175,000 respectively, were revealed in
proxy statements Friday (April 14).

Mr. Goldenson’s contract runs to
Dec. 31, 1977, and Mr, Rule’s to Jan,
17, 1977. Both are cancelable on six
months’ noticz by ABC, but in Mr.
Rule’s case he is to be paid $100,000
a year for rest of contract term, if can-
celed earlier.

Contract with Mr. Goldenson re-
places one that ran to Dec. 31, 1975,
calling for payment at $125,000 an-
nually plus deferred compensation of
$50,000 for each year he was under
contract. New agreement provides for
no additional deferred payments but
does not affect those already accrued.

NBC-TV leads the way
in Emmy nominations

National Academy of Television Arts
and Sciences released list of 224 nomi-
nations for the 24th annual Emmy
awards that shows NBC-TV leading
pack with 83 total nominations; CBS-
TV with 70; ABC-TV with 46; Public
Broadcast Service, 19; and six going to
syndicated shows. Big winners among
programs were CBS-TV's All in the
Family with 11 nominations, ABC-TV's
Movie of the Week anthology with 13
(one episode, “Brian’s Song,” won 11)
and NBC-TV's Mysrery Movie series
with 11 (10 for “Columbo™ episodes).
NBC-TV’s Hallmark Hall of Fame gar-
nered 12 nominations, nine of them for
play, “The Snow Goosz.” Winning
Emmy for local programing was wzzM-
Tv Grand Rapids, Mich., for Sickle-Cell
Disease: Paradox of Neglecr (see page
54). Winners in other categories will
be presznted on nationally telecast
Emmy awards ceremony May 14.

Baseball rescheduled

“It didn’t hurt” sentiment was echoed
by many station executives after 13-day
baseball players’ strike ended Thursday
(April 13). Sampling of stations showed
most TV stations ready to take on addi-
tional games during season as make-
goods for those missed by delay in get
ting season under way.
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To get anything done in this world,
WKBW believes youve got to
have the guts to upset a lot of people
at least once aweek.

Airing an occasional docu-
entaryisgreat if youwant toshake
the world a little. But if you
ant the world to get out and do
mething about something, you've
t to do more than just an occa-

At WKBW-TV we do it by

the week. With strong stuff. Youth
gangs. Racism. Doctors in the
ghettos. The crucial national issues
which relate to Buffalo. And the
unique problems of the changing
world of Western New York.

It's all there on “Here and
Now”, our stirring prime-time

series viewers see week after week.

Sure, sometimes the things
we show area little hard to swallow.
But, like medicine, it doesn’t have
to taste good to do good.

WKBW-TV

BUFFALO

One of the stations of Capital Cities Broadcasting. We talk to people.




E'VE
OPPED

One thousand CCA
AM and FM transmit-
ters are now in broad-
cast service. We're
extremely proud of
this performance —
not only of the num-
ber but of the many
satisfied friends we've
formed in this activity.

cc ELECTRONICS
CORPORATION

716 JERSEY AVE.. GLOUCESTER CITY,
N. J. 08030 « Phone: (609) 456-1716

A1 Petker
(213)278-4370
Television's Public Enemy
No.1

Radio's Promotional Pioncer
Since 145

For complete details write/wire/call:* |
Homemakers Market League

OF AMERICAN RADIO STATIONS '
8943 Wilshire Blvd., Beveriy Hills, CA 30211

* radio stations only

|

14

ﬂﬂtﬂﬂﬂﬂl{ ® A calendar of important meelings and events in communications

This Week

April 17—Annual Broadecasting Day, sponsored by
Florida Association of Broadcasters and University
of Florida's College of Journalism and Communi-
cations. Featured spcakers will be Wilson Hall,
NBC News; Mal Goode, ABC News; James H.
Hultbert, NAB; Richard Wiley. FCC; George
Arkedis, CBS Radio, and Red Barber, sportscaster.
Reitz Union huilding, Gainesville.

April 17—S8pring meeting, New York State Cahle
Television Association. Banquct speaker: Raymond
P. Shafer, chairman of Teleprompter Corp. Tread-
way inn, Binghamton.

April 17—Deadline for filing comments in FCC
rulemaking procecding regarding importation of
distant radio signals by cable television systems
(Docs. 19418). Replies due May 8

April 17—Dcadline fur filing annual FCC finan-
cial report by networks and licensecs of broadeast
stations.

April  17-2]1—Seminar conducted by Eastman
Kodak’s motion picture and education markets
division focusing on techniques of producing color
film specifically for use in commercial, public and
cable television. The “Videofilm Seminar™ is de-
signed for television management, cameramen and
those dealing with film. Registration fec is $150
and each seminar is restricted to 12 participants.
Kodak's Marketing Education Center, Rochester,
NY.

April 18—"ldearama”™ seminars for rudia sales-
men. sponsored by  Radia  Advertising  Bureau.
Holiday inn. Rochester. N.Y.. and Holiday inn,
Fredericksburg. Va.

April 18-19—Annual meeting., Affiliated Advertis-
ing Agencies International. lLucayan Beach hotel,
Frecport, Grand Bahamas Island.

April 19—Dedication of DBroeedcast Pioneers Li-

brary. National Association of Broadcasters build-

ing, Washington.

April 19-21—Region six conference, sponsored by
Institive of Electrical and Electronics Engineers.
Microclectronics systems and applications and gen-
eral systems and applicalions will be (reated.
Hilton inn, San Diego.

April 19-22—22d annual Broadcast Industry Con-
ference, sponsored by San Francisco chapter, Na-
tional Academy of Television Arts and Sciences.
Principal speakers include: Sitr Charles Moscs,
permancnt secrctary of Asia Broadeasting Union;
Alexander Evstaficv, of Soviet Embassy. San Fran-
cisco State College, San Francisco.

April  19-25—International Film, TV-Film and
Documentary Market (MIFED), where feature,
TV and documentary films are traded on a world-
wide basis. For information: MIFED, Largo
Domodossola 1, 20145 Milan, Ttaly.

April 20-22_8pring convention, Lowisiana Associa-
tion nf Broadcasters. }odges Gardens, Many, La.

April  20-22—10th annual  College conference,
sponsored by [mrernarional Radio and Telovision
Sociery. Topic will be “lIssues in Broadeasting'
and will focus on five arcas: consumerisin-adver-
tising. program control-f[rcedom of broadcast
journulism. broadcast technology, licensing-access
and employment and economics of the industry.
Hotel Commodore, New York.

April  20-22—International  symposium, “Broad-
casting in Pacific Nations,” at 22d_annual Broad-
cast Industry  Conference. San Francisco State
College. Address for inquiries: Dr. Benjamin
Draper, conference chairman, Broadcast Industry

Conterence, San Francisco State College, San
Francisco 94132,

April 21—"ldearama’ scminars for radio sales-
men. sponsored by Radio Advertising Burear.
Holiday inn. Albany. N.Y.. and Holiday inn,
Roanoke. Va.

April 21-22—Region 9 conference,
Chi. Albuquerque, N .M.

April 22—Wrangler Awards presentation, which
honors top Western films, musical pieccs and
literary works in {0 categories. Cowboy Hall of
Fame, Oklahoma City.

April 22—Region 2 conference, Sigma Delta Chi.
Staunton, Va.

April 22—Annual meeting and awards banquet,
Georgia Associated Press Broadcasters Associa-
tion. Marriott motor hotel, Atlanta.

Sigma Delta

Also in April

April 2d—Annual mecting, Associated Press, fol-
lowed by luncheon, with Jackson Grayson,
chairman, U.S. Price Commission, speaker. Wal-
dorf-Astoria, New York.

April  24-26—Fourth Communications  Satellite
Systems Conference, sponsored by American Insti-
tute of Aeronauntics and Astronantics and orga-
nized by its Technical Committee on Communi-
cations Systems. Mayflower hotel, Washington,

April 26—Annual_ stockholders meeting, Foote,
Cone & Belding Communications. 10 a.m., Con-
tinental Plaza, Chicago.

April 26—~Annual spring seminar, Missowri Radio-
Television News Association. Missouri Governor
Warren E. Hearnes will be principal speaker.
Spencer  Allen.  editorial  director, KMODX-TV St
Louis, will discuss the “Problems and Pitfalls of
Broadcast Editorializing.” Chairman: Robert
Lynn, kxXok(am) St. Louis, chairman. University
of Missouri. Columbia.

April 26-28—Spring meeting. Penrsylvania Cable
Television Association, Holiday Inn, State College.

April_26-29—ABC-TV affiliates convention. Cen-
tury Plaza hotel, Los Angeles.

April 27—Newsmaker Luncheon, sponsored by
International Radio and Television Society.
Speaker: Miles W. Kirkpatrick, chairman, Federal
Trade Commission. Hotel Plaza, New York.

April 27-29—Convention, fourth district, Ameri-
can Advertising Federation. Walt Disncy World,
Bay Lake, Fla.

April 28-29—Annual seminar on broadcasting and
social issues. Federal Communications Bar Asso-
ciation. Two_pancls: *1s the News Crediblc?",
with Edith Efron, author; Bill Monroe, NBC
News: Richard Moore, special assistant 10 Presi-
dent Nixon; Bill Moyers. former news secretary
to President Johnson and former cditor. News-
day: Robert Lewis Shayon. University of Pennsyl-
vania and TV-radio eritic, Saturday Review. Also
""Has the Romance Gone out of Broadcasting?”,
with Elie Abel, Columbia University; Eugenc
Katz, The Katz Apency; Robert Swezey, vetcran
broadcaster, and William Wright, BEST. Boar's
Head inn. Charlotiesville, Va.

April 28-30—Region 8 conference, Sigmae Delta
Chi. New Orlcans.

April 28-30—Region 11 conference, Sigma Delia
Chi. Long Beach, Calif.

April 29—Annual meeting and awards luncheon,
Alabama Associated Press Broadcasters Associa-
tion. Parliament House motel, Birmingham.

April 30 - May 5—111th semiannual technical con-
ference and cquipment exhibit, Society of Motion
Picture & Television Engineers. Calvin H. Hotch-
kiss, Eastman Kodak Co., New York, is program
chairman. Theme is “The New Filmmaker—

Major meeting dates in 1972

May 4-T—Annual convention. American
Women in Radio and Television. Stardust
hotel, Las Vegas.

May [4-17—Annual convention, National
Cable Television Association. Conrad Hil-
ton hotel, Chicago.

May 15-18—Public Radio Conference.
Washington HIllton  hotel, Washington.

June 2-3—Second national meeting, Asso-
ciated Press Broadcasters  Associaiion.
Speakers include FCC Commissioner Rich-
ard Wiley. Dick Eimers, director. News
Election Service, will rcport on pilans for
coverage of November national elections.
Bill Swall. VP and bureau chief, CBS
News. Washington, will be keynote speak-
er. Sheraton-Blackstone, Chicago.

July 10-13—Democratic national conven-
tion. Miami Convention Center, Miami
Beach,

Aug. 21-24—Republican national conven-
fion. San Dicgo Sports Arena, San Diego.

Sept. 25-28—Annual conference, Instifute
of Broadcasting Financial Management.
Fairmont hotel, San Francisco.

Oct. 29 - Nov. 1—Annual convention, Na-
tional Association of Educational Broad-
casters. Hilton International, Las Vegas.

Nov. 12-16—Annual seminar, sponsored by
Broadcasters Promotion Association. Statier
Hilton hotel, Boston.

Nov. 14-16—Annual meeting, Television
Bureau of Advertising. Waldorf-Astoria
hotel, New York.

Nov. 15-18—Sigma Delta Chi
convention. Statler Hilton, Dallas.
Nov. 26-29—Annual mecting, Association

of National Adverrisers. Cerromar Beach,
uerto Rico.

national
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WIR built a reputation on

great and memorable sportscasting.

And, last year, we were delighted to
add the Detroit Lions Football Team
to an already powerful schedule of
live games.

But there are also a few
other games we deal with these
days. Games that fit into the kind of
serious programming that won us
first place in the annual AP award

for “The best locally produced pub-

lic affairs programming.”
Then, too, there are the

In 1971, The Power Station for Sports
broadcast some of the really tough
games people play.
Drugs. Crime. Fear. And death.

games called Drugs, Humane Death,
Housing Project Crimes, Parochial
School Closings. All of which were
part of our documentary series on
critical current problems.

We wish things were differ-
ent—so we could stick to football
and baseball. But until that hap-
pens, you can expect WIR to keep
its eye on the biggest game of all.

Life. WJR

DETROIT

o

One of the stations of Capital Cities Broadcasting. We talk to people.
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Changing Trends in Motion Picture and Television
Production Methods.” Hilion hotel, New York.

May

May 1-2—Oral argument before FCC on do-
mestic communications satellite issue.

May 1-3—Annual seminar, Asseciation of Ca-
nadian Advertisers. Royal York hotel, Toronto.

May 1-3—Annual conference. state association
residents and executive secretaries, sponsored by
arional Association of Broadeasters. Mayfower

hotel, Washington.

May 2—Tune-in *72 seminar, sponsored by Bea-
verbrook Commercial Broadcasiing Lid, Nuls and
bolts of commercial radio from organization to
news alheriné will be treated. Further detalls:
Beaverbrook Commercia! Broadeasting Lid., 43
Shoe Lane. London. EC4A3BH. Grosvenor House,
London.

May 2-5—Annual spring meeting, Awdic Engi.
neering Sociery. Hilton hotel, Los Angelcs.

May 3-4—Meeting, Television Code Review Board,
National Association of Broadcasters. NAB build-
ing, Washington.

May 3-5—Second annual conference, National
Friends of Public Broadcasting, nonprofit orga-
nization formed to build citizen support for pub-
lic broadcasting at local level. Royal Orleans
hotel, New Orleans.

May 3-5—NBC-TV affiliates conventian. Century
Plaza hotel, Los Angeles.

May 4-7—Annual convention. American Wonten
in Radio and Television. Featurcd speakers: Frank
H. Bartholomew. UPl: Dr. Robcrt Rosenstone,
California Institute of Technology; Maureen
O'Connor. San Dicgo councilwoman: Edgar W,
Holtz, Washington lawycr: Perry LaRerty, CBS;
Louis Rowlett. Motivation Research Cemier, Aus-
tin, Tex.; Sonny and Cher, entertainers. Stardust
hotel, Las Vegas.

May 4-7—25th Anniversary Confcerence, Western
States Advrertising Agencies Association. Hotel Del
Coronado, Coronado, Calif.

May 5-6—Policy conference, sponsored by New
York Law Journal and the Cable Television Infor-
matlon Center, Topic will be tapping the polen-
tial of CATY. Focus will be on new opportuni-
ties and problems for CATY in light of rccent
FCC regulations. Beverly Wilshire hotel, Los
Angeles.

May 5-6—22d annual convention, Kansas Asso-
ciatlon_of Broadcasters. Featured speakers will in-
clude CBS Vice Chairman Frank Stanton. Ramada
inn, Topeka.

May 5-6—Second annual National Educational
Fibm Festival. The competition recognizes excel-
lence in educational film-making. Contact: NEFF,
5555 Ascot Drive, Oakland, Calif. 94611, Oak-
land, Calif.

May 5-6—Region 5 and 6 confcrence, Sigma Delta
Chi, combined with national awards presentation
ceremonics and spring board meeting. Milwaukce.

May 6—Convention, lowa Broadcass News Asso-
ciarion. Hotel Savery, Des Moincs.

May 9-10-—CBS-TV affiliates convention. Century
Plaza hotel, Los Angeles.

May 10—Wiison Hicks lmternational Conference
on Visual Communications. Program will cover
aspects of broadeast, print_and mixed media. Reg-
istration is $75. Contact: PR office, University of
Miami. Otto G. Richter Library, main campus,
University of Miami.

May 11-13—Annual management conference, Jowa
groqggasrtr: Association. Roosevelt hotel, Cedar
apids.

May 11-13—Annual spring conference, Oregon
Association of Broadcasters. Speakers will in-
clude: FCC Commissioner Charlotte Reid; Vin-
cent T. Wasilewski, National Association of
Broadcasters, and Fred E. Baker, N. W. Ayer/
F. E. Baker Advertising, Seatlle, chairman of the
American Advertising Federation. Representalive
John Delleback (D-Ore.) and Frank J. Dye. Fred
Meyer Inc. Inn at Spanish Head, Lincoln City.

May 12-13—Third annual country radio seminar.
King of the Road motor inn, Nashville.

May l14-17—Annual convention, National Cable
Television Association. Conrad Hilton, Chicago.

May 14-17—Annual convention and public affairs
conference, sponsored by American Adveriising
Federation. Two panels will discuss "*Advertising
and the Law' and “The Government at Work™
in an attempt to explore the relationship between
government and ad industry. Among featured
sc%eakers_are Miles W. Kirkpatrick, Federal Trade

mmission; John Elliott Jr., Ogilvy & Mather;
Charles Yost, National Advertising Review Board;
Esther Peterson, Giant Food Inc.; Tom Benham,
Olginion Research Corp.. Senator Frank Moss
(D-Utah); Dr. Yale Brozen, University of Chi-
cago; Willie Mae Rogers. Good Housekeeping
Institute, and Dr. Harland Randolph, Federal City
College, Washington. Shoreham hotel, Washington.
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May 16—Annual mecting, International Radio and
Television Society. Waldorf-Astoria, New York.

May t6—Annual meeling, Ogilvy & Mather Inter-
national. 3 p.n1., 2 East 48th Street, New York.

May 16-18—Public Radio Conference, Washing-
ton Hilton hotel, Washington.

May 17-19—Consumer journalism conference,
Graduale School of Journalism, Columbia Univer-
sity, New York.

May 18—Sixth annual Belding Awards competition
nsored by the Advertising Ciub of Los Angeles.
mpetition winners and scholarship studenis to

be honored at a hanqueti. Beverly Wilshire hotel,

Beverly Hills.

May 18-19—Annual spring meeting, Washingion
Siaie Association of Broadcasiers. Tye¢ motor
inn, Olympia.

May 18-19—Conference on “Electronics 1985" by
Elecironic Indusiries Association 1o cxplore eco-
nomic. political and social environment and rela-
tionship to electronics industty. Conrad Hilton,
Chicago.

May 21-24—Annual symposivm on theater, TV
and film_lighting. sponsored by the Hinminaring
Engineering Society. Pick Congress hotel, Chicago.

May 21-25—Annual convention, Pennsyirania As-
sociation of Broadcasters. Xanadu, Grand Ba-
hamas Island.

Moy 25—Spring managers mecting. New  Jener
Broadcasters Axsociatiem. Forimer FCC Chairman
Rusel Hyde will be among speakers. Douglass
College campus, Rutgers University. New Bruns-
wick.

May 25—Annual mcmhcrshgu mecting and *'Broad-
castcr of the! Year” award, /mternational Radio
and Television Sociery. Hotel Plaza, New York.

May 25-26—Spring convention. Ohio Association
of Broadcasters. Hospilality Motor Inn, Toledo.

June

June 1-3—Annual convention. Canadian Adver-
tising and Sales Association. Queen Elizabeth
hotcl, Montreal,

June 2-3—Second national meeting, Associared
Press Broadcasters Association. Speakers include
FCC Commissioner Richard Wifey. Dick Eimers,
dircctor, News Election Service, will report on
plans for coverage of November national elec-
lisns. Bilt Small. VP and bureau chief, CBS
News, Washington. will be keynote speaker. Shera-
ton-Blackstone, Chicago.

June 6-8—Annual convention, Armed Forces Com-
munications & Electronics Association. Featured
speakers: Irving K. Kessler, RCA; Dr. Eberhardt
Rechtin, assistant secretary of defense for tele-
communications. Sheraton Fark hotel, Washington,

June 8-9—Policy conference, sponsored by New
York Law Journal and the Cable Television Infor-
mation Cenrer. Topic will be tapping the poten-
tial of CATV, Focus will bc on new opportunities
and problcms for CATV in light of recent FCC
regulations. Golham hotel, New York.

June 8-10—Annual spring  mecting,
Broadcasters  Association. Rock Lane
Table Rock Lake, Branson.

June 8-13—Spring mecting, North Carolina Asso-
ﬁarga!:’ of Broadcasters. Melia Castilla hotel,
adrid.

June 11-14—Sixth annual Conswmer Elecironics
Show, sponsored by Electronics Industries Asso-
ciation. McCormick Place, Chicago.

June 11-30—National Institute for Religious Com-
munications, co-sponsored by Loyola University
and 1he Institute for Religious Communications.
Loyola University, New Orleans.

June 12-22—"Short Course in Siatistical Methods
and Advanced Quality Control.” sponsored by
Purdne University division of mathematical sci-
ences, Course fee is §400. Contact: Conference
division, ¢/o0 Carl Jenks, 116 Purdue Memorial
Center, Purdue Universily, Lafayette, Ind. 47907.

June 18-21—Annual conference, Association of
Itdustrial Advertisers. Sheraton-Boston, Boston.

June 19-24—79%ts International Advertising Filn
Feustival. Venice, Ttaly.

June 25-28—Convention. Narional Association of
Farm Broadcasters. Disney World, Bay Lake, Fla.

Missouri
Lodge,

July

July 9-12—Annual convention, Florida Association
of Broad TS, porary hotel, Walt Disney
World, Bay Lake, Fla.

July 9-21—Arnmmal seminar on marketing manage-
menl and advertising, sponsored by American Ad-
vertising Federation. Harvard Business School,
Cambridge. Mass.

July 10-13—Democratic  pational  convention.
Miami Convention Center, Miami Beach.
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On April 6,1971,WTVD had avery
“unusual studio audience.

They pushed the lights and

e cameras and the booms to the

de and WTVD turned into a blood
nk fot one beautiful day.

Viewers came down to the

b
T L/

r S E
2 e ",

studios, all right. But not for enter- Chapter of the American Red Cross.

tainment. For blood. They gave 240
pints of it—backstage. “TV Blood
Day” was WTVD's way of doing
something extra to help the Durham

Nobody saw it, but it was
one helluva show.

WTVD-TV

RALEIGH-DURHAM

One of the stations of Capital Cities Broadcasting. We talk to people.




M””Wmn from Shelton L. Pogue, Dancer-Fitzgerald-Sample, New York

Heralding media planning’s revival

(This is the last of four consecutive
articles written by representatives of
Dancer-Fitzgerald-Sample, New York,
dealing with the amnelioration of media
planning.}

During the past 20 years media plan-
ning and media buying have shared the
spotlight in the advertiser-agency rela-
tionship. While buying was king in the
early fifties, the emergence of syndi-
cated media/marketing research re-
instated media planning in the latter part
of the decade. The mid and late sixties
witnessed a revival of buying’s domi-
nance which has apparently continued
into 1972,

But despite the current emphasis on
media buying, the importance of media
planning must not be overlooked. Given
a little direction, media planning can
make a real contribution to today's
marketing mix.

To insure the productivity of media
planning, attention must be given to
three problems it faces:

(1) impractical planning,

(2) noncreative planning and

(3) too much planning.

First, impractical planning. Here we
see people who do not recognize the
real world and therefore plan in a
vacuum, plan with incorrect knowledge
or plan with imperfect tools. At D-F-S
we have taken steps to avoid such an
octcurrence.

The first essential is staffing. Six as-
sociate media directors for planning, all
reporting to a director of media plan-
ning, share the workload so that each
is responsible for two major clients
and a few lesser ones.

Next is the need for accurate and
complete information from the account
group and from the client. To alleviate
costly omissions, D-F-S has intro-
duced a standardized form which in-
cludes the brand-marketing strategy (tar-
get audience, regional and seasonal
aspects, brand posture and position in
life cycle as well as specific direction in
terms of per capita, volume or other
goals) and calls for a description of the
creative strategy—which can play an
important role in the selection of a
media mix.

From this knowledge the media plan-
ning department prepares a written
media strategy statement which is re-
viewed and approved by account
service,

The importance of computer-assisted
selection devices cannot be overempha-
sized, At D-F-S we employ programs to
do what would take many days of hand
work. One of these programs, called
SNAP, (spot network allocation pro-

18

gram) was developed to meet a compli-
cated marketing challenge: how much
effort should be national vs. local and
in which markets should the local effort
be placed and in what amounts? Here
the importance of data accuracy and
direction in the marketing strategy
should be especially stressed since
SNAP is extremely sensitive to market-
ing input,

An impractical plan is rare if the
plans section is well-staffed, knows how
to get necessary information and is
given all the best tools. The second
area which must be given special at-
tention is noncreative planning, which
is far and away the most serious prob-
lem a planning director faces. All too
frequently plans are developed on first
thoughts or are simply extensions of
last year's plan without a look at the
alternatives—which may well contain a
better plan.

To avoid this trap is not simply to
look at the alternatives. The planner
must have time to think. He must have
a chance to exchange ideas—often the
client has good ones to offer—to main-
tain a continuing dialogue with his
associates and with those within the
industry. He must be encouraged to
look for exciting new ways to deliver
an advertising message to a brand pros-
pect. And he must get a receptive hear-
ing from media director and account
supervisor.

The wise planner makes use of the
media research department. This group
is the keeper of the keys to media/
marketing knowledge. Tt can be called
upon for help in nearly all areas of
planning—consumer profiles, media and
inter-media analysis, program and maga-
zine analysis and many more.

At D-F-S we have formed a media
plans review board whose function it is
to review all annual media plans before
they are presented to the client. This
is the final step to insure that no crea-
tive opportunity is overlooked in the
presentation.

The third problem area, too much
planning, refers to the tendency to pro-
duce reams of material in order perhaps
to impress the client. But media plans
seldom are measured by the paper work
they require. Practical information and
concise, logical reasons-why make a plan
worthwhile. To avoid overplanning, it
helps to define what documentation is
needed to meet each client's require-
ments.

Although a common definition is im-
practical hecause needs vary from brand
to brand, certain essentials must always
be included: media strategy, media im-
plementation and rationale, reach and
frequencies. Additional possibilities are
alternative plan analyses, impressions
analyses. regional and local reach and
frequencies.

By keeping plans as simple and as
brief as possible, the ultimate sale to
the client is made easier.

Much of the mystery has gone out of
media planning today. It has been
simplified and structured and can easily
be understood. But to say that 1972 is
the age of the buyer is incorrect. Now
is the time when both planning and
buying come of age. Only in the full
service agency can media planning and
buying work closely together. And it is
only through this close cooperation that
the client receives an advertising cam-
paign that is best suited to his needs
and best communicated to the con-
sumer.

Shelton L. Pogue, vice president and senior
associate media director for media planning
ar Dancer-Fitzgerald-Sample,
started in
1949. He began in media and later hecamme
an account executive hefore re-entering the
media field with Cunningham & Walsh in
1952, He was assistant to the media director
there before joining the Dancer-Fitzgerald-
Sample organizaiion in 1956 as an associate
media direcior.

New York,
business with Kellv-Nason in
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At KFSNwe give people
a chance to get up off their seats
and get things oft their chests.

Most of the time all a viewer

can do with television is watch it.

At KFSN-TV we want them to do
more. Our Valley Viewpoint gives
them a chance to say what they
want to say about vital community

matters. Things that bother them.

Or hurt them. Or scare them. Or
make them mad.

In effect, it's a way for citi-

zens to talk out. And talk back. And

it gives them the feeling that tele-

vision is as much their voice as it is
ours.

~ At KFSN-TV we believe the
people looking in*have as much
right to run the show as we do.

KFSN-TV

FRESNO

One of the stations of Capital Cities Broadcasting. We talk to people.

"




The last thing KTRK's cameraman
Greg Moore expected to get in the middle
of a supermarket shootout was an award. .

1971 was a big award
_year for KTRK. For news. For

reporting. For special interest
programs.

And then there are a
couple we almost didn’t get. °
The Best Spot News Story
from The Texas Association of
Broadcasters and the Texas
UPI Broadcaster’s Award. 4
Cameraman Greg Moore re-
ceived them for film coverage
of a multiple shootingduringa g
Houston supermarket robbery. ©

Of course we kind of °
think he went a little beyond
the call of duty. On the other
hand, KTRK has a thing about
getting involved. It seems
whenever something extraor-
dinary happens, we're there.
Not to ge